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2015 Vacation Arrivals Up; Air Arrivals Face Headwinds 

Hamilton, Bermuda (February 11, 2016) – Total vacation visitor arrivals for 2015 were up 2.4 percent, 
fuelled by a 4.2 percent increase in cruise visitors (14,876 passengers).  
 

Vacation 
Arrivals  

2014 2015 
YOY % 
Change 

YOY # 
Change 

Air      141,509     139,820     -1.2%      (1,689) 

Cruise     355,880     370,756    +4.2%      14,876 

Yacht         4,280         3,104   -27.5%      (1,176) 

Total Visitors      501,669     513,680    +2.4%      12,011 

 

Vacation air arrivals were down 1.2 percent last year (1,689 passengers), a slight decrease when 
measured against a loss of 51,090 commercial airline seats serving the island. 
 

Air Visitor Types 
 

2014 2015 
YOY % 
Change 

YOY # 
Change 

Vacation      141,509     139,820      -1.2%     (1,689) 

Business       46,583       44,418      -4.7%     (2,165) 

Friends & Relatives       34,045       31,721      -6.8%     (2,324) 

Other          2,243         3,855   +71.9%      1,612 

Total Air Visitors      224,380     219,814      -2.0%     (4,566) 

 

Vacation air arrivals from Canada presented a major challenge because of the troubled economy there 

and the weak dollar, which made a Bermuda vacation more expensive for Canadians. Vacationers from 

Canada by air were off 17 percent in 2015 versus 2014. Had Canadian visitor numbers remained flat or 

declined less sharply, vacation air arrivals would have been positive for the year. U.S visitors (+0.5 

percent) and U.K. visitors (+9 percent) were both up. 

Country of Origin 
 

2014 2015 
YOY % 
Change 

YOY # 
Change 

United States      109,047     109,538    +0.5%           491 

Canada       17,218       14,258  -17.2%     (2,960) 

United Kingdom         9,759       10,640    +9.0%           881 

Europe          2,961         2,983    -0.7%           (22) 

Rest of World          2,524         2,401    -4.9%         (123) 
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Turks & Caicos, St. Kitts & Nevis, Cayman and Jamaica are a few other island destinations that also 

experienced a decrease in Canadian air visitors in 2015, according to the most recently available reports. 

“The headwinds we experienced with the Canadian economy, the shrinking airlift and a 2 percent 

decrease in the number of hotel rooms available were too difficult to simultaneously overcome on the 

air vacationer side of the equation,” said BTA CEO Bill Hanbury. “However, we generated growth from 

two of our three top countries of origin which is a good building block going forward, especially as our 

partners in government have secured more airlift for 2016. With those factors in place and a growing 

number of group sales on the books, plus a successful Pink Sale promotion we believe we have a solid 

foundation for the year ahead.”  

Airlift 
Capacity 
(Seats) 

2012 2013 2014 2015 
% CHG # CHG 2016 % CHG # CHG 

YOY YOY  YOY YOY 

Q1 113,402 106,144 110,826 86,924 -21.6% -23,902 102,308 17.7% 15,384 
Q2 161,248 158,233 152,846 143,170 -6.3% -9,676 152,008 6.2% 8,838 
Q3 167,491 170,042 168,178 157,078 -6.6% -11,100       
Q4 123,091 131,668 122,390 115,978 -5.2% -6,412       

Year-End  565,232 566,087 554,240 503,150 -9.2% -51,090       
Shaded area indicates forecast 

Beginning tomorrow, the full 2015 tourism industry statistical report will be available online at the BTA’s 

corporate website. 

 

Visitor Spending 

Cruise visitors spent more on-island in 2015 than they did in 2014, growing from an average of $101 per 

person to $130 per person, a 29 percent increase. Per person spending for air visitors was slightly lower, 

sliding from an average of $1,249 per person in 2014 to $1,177 per person in 2015, a 6 percent 

decrease. 

Among vacationing air travellers, a 19 percent decrease in accommodation spending was the main 

reason for a lessened economic impact. Spending across the wider tourism economy, however, remains 

strong and is consistent with marketing efforts to promote Bermuda as a destination for explorers who 

enjoy experiencing the island beyond the confines of their hotel. 

Mr Hanbury said: “Our product and experiences team has been consistent in its support of new events 

like Bermuda Heroes’ Weekend and new excursions like Kinezumi Water Sports that align with what our 

consumer research tells us visitors want. We believe this is ultimately the best formula for growing 

visitor spending across the tourism economy. Visitors will spend more when they find experiences that 

match their desires.” 

In the year ahead, cruise visitors are expected to play a greater role in visitor spending with a projected 

increase in economic impact for the country as a result of an estimated 10 percent jump in cruise 

vacationers. The 2016 schedule includes more small cruise ship calls to Hamilton (up 13 percent from 15 

to 17) and St. George (up 100 percent from two to four). Small cruise ships typically carry higher 

spending visitors which is critically important to restaurants, retailers and attractions. 
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America’s Cup Impact 

The upcoming America’s Cup in 2017 and last year’s Louis Vuitton America’s Cup World Series in 

October are positively impacting visitor arrival numbers. For example, the international sailing event, 

along with a collection of group travel activity including the Nike Golf PGA Championship of Canada, the 

Royal Bermuda Regiment Tattoo, Round the Sound Swim, Argo Gold Cup and the Young Presidents’ 

Organisation regional conference, resulted in a high-performing October 2015. For that month total 

visitor arrivals were up 44 percent, total air arrivals were up 15 percent, vacation air arrivals were up 12 

percent, hotel occupancy was up 16 percent and tourism-related retail spending was up about one-

third. 

Additionally the BTA’s America’s Cup partnership has provided marketing momentum going into 2016 

with extensive media exposure and opportunities for marketing activations with Louis Vuitton, Moet, 

Red Bull and other sailing-affiliated lifestyle brands. Also this year, new sailing events are on tap 

specifically because regatta organisers want to capitalise on the America’s Cup excitement – the M32 

winter series, RC44, and the Antigua-Bermuda Race are all coming to Bermuda in 2016 because it’s the 

home of the America’s Cup. The sport’s worldwide appeal also played a role in helping Bermuda find its 

way onto the 2016 must-visit lists of some of the most desirable travel publications in the world 

including National Geographic Traveler, Robb Report and Conde Nast Traveler. 
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